
branding 
strategy 

pt.1
1. What are your superpowers as musicians? What do you do better than anyone else? 

 

 

2. What are your top values – your operating principles? 

 

 

3. What do people frequently compliment you on or praise you for? 

 

 

4. What adjectives do people consistently use to describe you ? 

 

 

5. What energizes or ignites you? What are your true passions?  

 



branding 
strategy 

pt.2
1.  Define your overall aspirations. Be specific and clearly define your goals and

objectives. What exactly do you want to achieve with your music?  

 
2. Conduct research. How are those who have made it to where you want to be

branding themselves? Who are your biggest competitors in the industry? Who is

your audience? 

 

3. Determine your brand attributes. What do you want your band's branding to

convey? What adjectives do you want people to associate with you and why? In

what niche of the market do you want to become known? 

 

4. Assess your current state. How do people currently perceive you? How large is the

gap between the current you and the people you want others to perceive you to be?

What needs to change and why?  

 

5. Create your Execution Plan. Defining your brand extends beyond your music. You

must also consider your visual appearances, your band photos, your website, your

social media channels, logo, merch and how you verbally communicate your brand

to others. Your Execution Plan also needs to include a social media strategy to

ensure you are effectively conveying your band’s brand across all social networks.  

 

6. Create your elevator pitch. People are complicated but your brand can’t be. The

key to a good elevator pitch is putting the unique quality of your work into a

context that others will understand. Remember to keep it SIMPLE.  

 

7. Manage your brand. Proactively managing all aspects of your brand, ensuring

these aspects are in sync and that they continue to reinforce your brand attributes

and market niche are vital to your band’s success. 


